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In the era of globalization, students must develop an understanding of and respect for cultural and national
differences to achieve effective communication and marketing outcomes. This program explores consumer
behavior, cultural diversity, and their influence on marketing strategies within a globalized context,
emphasizing a balance between theoretical knowledge and practical application. The curriculum encompasses
traditional theories of marketing, communication, persuasion, and psychology while integrating contemporary
social media strategies. It underscores the importance of cross-cultural understanding and mutual respect,
equipping students with the skills needed for effective cross-cultural communication in the digital age.
Graduates will emerge as globally minded problem-solvers, capable of addressing complex challenges in an
interconnected world.
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Students are required to take at least one course outside their own department (or program/class), excluding
courses co-offered with other departments.
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Students enrolled in this program must complete at least 3 credits of required courses and at least 6 credits of
elective courses. Those who complete a total of 12 credits or more will be awarded the “Artificial Intelligence
in Investment” Advanced Cross-Domain Program Certificate.
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