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English Bachelor of Business Administration Program in College of Management / International
Bachelor Program in Strategic Communication, College of Humanities and Social Sciences(IBSC)
Yuan Ze University
“Cross-Cultural Marketing and Communication” Advanced Cross-Domain (EMI) Program
Course Planning Table
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(For students applied in Academic Year 2026)
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In the era of globalization, students must develop an understanding of and respect for cultural and national
differences to achieve effective communication and marketing outcomes. This program explores consumer
behavior, cultural diversity, and their influence on marketing strategies within a globalized context,
emphasizing a balance between theoretical knowledge and practical application. The curriculum encompasses
traditional theories of marketing, communication, persuasion, and psychology while integrating contemporary
social media strategies. It underscores the importance of cross-cultural understanding and mutual respect,
equipping students with the skills needed for effective cross-cultural communication in the digital age.
Graduates will emerge as globally minded problem-solvers, capable of addressing complex challenges in an
interconnected world.
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Students enrolled in this program must complete 12 credits, including 3 credits of core courses, 9 credits of
professional courses, to be awarded a program certificate.
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At least 6 credits selected from the aforementioned courses must not belong to the department the student is
originally from, nor be part of the student’s double major or minor, nor co-offered with other departments.
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All courses taken under this program must be taught in English.
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Courses selected for this program will not be counted in other program offered by the same college.
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