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Yuan Ze University College of Management / College of Humanities and Social Sciences
List of Cross-college English Programs for
Cross-Cultural Marketing and Communication

(Effective from Academic Year 113)

Passed by the 9th Academic Affairs Meeting, Academic Year 2023, on June 05, 2024

Specialization Overview:
In the era of globalization, students must develop an understanding of and respect for cultural and
national differences to achieve effective communication and marketing outcomes. This program
explores consumer behavior, cultural diversity, and their influence on marketing strategies within a
globalized context, emphasizing a balance between theoretical knowledge and practical application.

The curriculum encompasses traditional theories of marketing, communication, persuasion, and
psychology while integrating contemporary social media strategies. It underscores the importance of
cross-cultural understanding and mutual respect, equipping students with the skills needed for effective
cross-cultural communication in the digital age. Graduates will emerge as globally minded problem-

solvers, capable of addressing complex challenges in an interconnected world.

Academy |Course ID Course Name Credits| Semester | Year | Department | Note
College of . . .
Management CM203 |Marketing Management 3 Spring 2 |EBBA Required
Coll R (Choose

otlege IH233  |Introduction to Marketing | 3 Spring 2 |IBSC either)
Humanities
and Social Intercultural .
Sciences IH105 Communication 3 Fall 2 |IBSC Required

International Business
CM216 Management 3 Fall 2 |EBBA
Global and Cross-Cultural
CM395 . 3 Fall 3 |EBBA
College of Marketing 4
Management Consumer Psychology,
CM243 Insights and Behavior 3 Fall 3 |EBBA
CM215 |Retailing Management 3 Spring 3 |[EBBA
Introduction To .
IH104 Communication Theory 2 Spring I |IBSC
College of IH206 |Principles of Persuasion 3 Fall 3 |[IBSC
Humanities — -
and Social IH226 Negotiation Skills and 3 Fall > BSC
Sciences Tech.nlqugs
Multimedia Content
IH248 |Management and Creation| 3 Spring 2 |IBSC

with Al

Requirements for receiving Specialization Certificate :

1. Students must receive a total of 12 credits from the above courses.

2. Atleast 6 credits selected from the aforementioned courses must not belong to the department

which the student is originally from, nor be part of the students’ double major or minor.

3. Courses selected for this program will not be counted in other program offered by the same college.

4.  Upon completing the above requirements, students will receive the “Cross-Cultural Marketing
and Communication” specialization certificate issued by the College of Management / College of
Humanities and Social Sciences.

Application procedures :
1. Students who are interested in taking the program must register in the portal within one month after
the first day of class in the new semester (Portal — Learning Profile — Interdisciplinary Program).
2. To Apply for the certificate: Students who have completed the requirements should submit the
application form (with their transcript an attachment) to the EBBA or IBSC office.
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